A Person
Curriculum Vitae

Address:  

10 Town Close




Newtown




Newtownshire



N1 2AB
Tel:


01234 567890




07777 123456
D.O.B


01/01/1970
Driving Licence:
Full, clean UK clean driving licence

Work History 

03/06-Current: 

Marketing Director, Cherry Corp, Nottingham

Achievements
· Developed and presented business marketing strategy to drive the leading added-value brand within its market sector, increasing sales by 13%
· Implemented a number of high margin initiatives, designed to reduce dependence upon key distribution routes

· Initiated cost savings programme resulting in 15% efficiency savings
Responsibilities

· Sales and Marketing Analysis at all levels – from formal reports to ad hoc analysis

· Creation and consolidation of all company sales and production budgets and creation of sales vs. budget analysis tools at group level

· Customer segmentation to define and measure customer activity to generate new leads and to strengthen existing customer relationships

· Generation of key reports for production planning and product rationalisation

· Generation of figures, statistics and analyses for Executive meetings and marketing reports

· General marketing activities including exhibitions, product launches, PR, advertising and strategy planning.
08/02-03/06 

Sales & Marketing Manager, Banana Inc, Loughborough
· Sales and Marketing Analysis at all levels – from formal reports to ad hoc analysis

· Creation and consolidation of all company sales and production budgets and creation of sales vs. budget analysis tools at group level

· Customer segmentation to define and measure customer activity to generate new leads and to strengthen existing customer relationships

· Generation of key reports for production planning and product rationalisation

· Generation of figures, statistics and analyses for Executive meetings and marketing reports

· General marketing activities including exhibitions, product launches, PR, advertising and strategy planning.
04/00 - 08/02

Marketing Manager, Pear Products, Leicester
· Sales and Marketing Analysis at all levels – from formal reports to ad hoc analysis

· Creation and consolidation of all company sales and production budgets and creation of sales vs. budget analysis tools at group level

· Customer segmentation to define and measure customer activity to generate new leads and to strengthen existing customer relationships

· Generation of key reports for production planning and product rationalisation

· Generation of figures, statistics and analyses for Executive meetings and marketing reports

· General marketing activities including exhibitions, product launches, PR, advertising and strategy planning.
10/97 - 04/00

Marketing Executive, Orange PLC, Nottingham

· Sales and Marketing Analysis at all levels – from formal reports to ad hoc analysis

· Creation and consolidation of all company sales and production budgets and creation of sales vs. budget analysis tools at group level

· Customer segmentation to define and measure customer activity to generate new leads and to strengthen existing customer relationships

· Generation of key reports for production planning and product rationalisation

· Generation of figures, statistics and analyses for Executive meetings and marketing reports

· General marketing activities including exhibitions, product launches, PR, advertising and strategy planning.
08/92 - 10/97

Graduate Manager, Plum Ltd, Nottingham
· Sales and Marketing Analysis at all levels – from formal reports to ad hoc analysis

· Creation and consolidation of all company sales and production budgets and creation of sales vs. budget analysis tools at group level

· Customer segmentation to define and measure customer activity to generate new leads and to strengthen existing customer relationships

· Generation of key reports for production planning and product rationalisation

· Generation of figures, statistics and analyses for Executive meetings and marketing reports

· General marketing activities including exhibitions, product launches, PR, advertising and strategy planning.
Education



A University




1988 - 1992

BSc (Hons) Degree Subject


2:1 

A College, Place



86-88, 3 A levels grade *-*

A School, Place


      

81-86, 10 GCSEs grade *-*

